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Abstract 

Facebook has become one of the most used social networking websites in the world with 

over 500 million active users. This study will investigate the use of humor through 

Facebook wall postings among college students and the effect it has on their perceived 

commitment to their friend. Two thousand male and female undergraduate students 

between the ages of 18 and 22 will be randomly selected to participate in an online 

survey. As they think about that certain friendship, they will answer questions on their 

friend’s use of humor on Facebook and how committed they feel with their friend. 

Results from this survey will give insight on whether or not humor on Facebook increases 

friendship commitment.  
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Does the use of humor between friends on Facebook wall posts lead to a highly 

committed relationship?: Is there a relationship between humorous Facebook messages 

and level of friendship commitment.  

 Since 2004, the Facebook website has become a social network for people of any 

age to connect and maintain friendships from any location. Previous research has 

examined a broad range of Facebook usage including relational maintenance (romantic 

and friendship), type of messages sent, and number of hours spent on Facebook. This 

study will investigate the influence of humor between friends and distinguish how 

invested they are in their friendship. It will be interesting to see how humor influences 

specific relationships and how that can be seen through social networking websites. 

Although there has been a large number of research already done on Facebook, this study 

will expand on that by researching what makes a close friendship bond and how 

Facebook plays a role in that type of relationship.  

 This review will begin by first analyzing humor, specifically the different styles 

and rand impact it has on relationships. Secondly, the review will give background 

information on Facebook. It will extend the general knowledge of Facebook by informing 

readers on relational maintenance and specific message outlets used through the website. 

The last point that will be discussed in this review will focus on friendship and 

commitment.  
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Review of Literature 

 

Sense of Humor Styles and Impact on Relationships 

 A strong sense of humor plays an important role in interacting with others and 

forming close relationships. Cann, Zapata, and Davis (2009), conducted a study to 

analyze positive and negative humor styles in communication by contrasting two 

instruments to assess the different types of usage of humor. Both instruments caused a 

wide range of humor that influence people’s use of humor, the perceptions they give to 

others, and how it effects their social relationships (Cann et al.). One instrument 

presented four styles of humor: affiliative, self-enhancing, aggressive, and self-defeating. 

The other instrument assessed the positive and negative humor styles. Researchers made 

sure to make note that all of these humor styles must be chosen based on particular 

contexts. They assessed that by examining how humor is acknowledged differently. The 

two instruments listed above used these humor styles to predict an influential effect in a 

social relationship. 

 Findings of this study revealed that all of the humor styles but self-defeating were 

positively related. It was shocking to see that opposing styles of humor like affiliative and 

aggressive were positively related, but this showed that individuals perceive humor 

differently. This is important to know because it proves that some people take humor 

differently with one another, so it reveals that friendships can be strong based upon what 

they consider to be funny. Results also focused attention on the affiliation between humor  
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styles and relationship satisfaction. Evidence proved that humor is one of the most 

important factors in reporting relationship satisfaction. This notion correlates with the 

purpose of investigating humor and friendship, specifically relational maintenance. 

 Lampert and Ervin-Tripp (2005), studied different types of conversational humor 

that occur among mixed and same-sex friends. Variations of humor including self-

targeting and teasing were examined to see if they had an effect on their formed 

friendships. Results were generated and it was concluded that in mixed-sex interactions, 

men teased women less and made more self-directed statements. Women on the other 

hand, teased men more but did not tell many funny stories about themselves (Lampert & 

Ervin-Tripp, 2005). After analyzing teasing and self-directed humor among mixed- sex 

interactions, conclusions were made based on same-sex friends. Men often teased other 

men, and women teased more men than women. It was discovered that women made 

more self-directed and witty comments to other women than men. This is important 

evidence to keep in mind with the proposed study because it shows that is a part of the 

social norm for men and women to tease and poke fun at themselves when interacting 

with one another. More importantly, it states that it is not a form of flirting with one 

another, but it is a way of making each other laugh and feeling comfortable around one 

another when socializing as friends. Conclusions were also made based on exaggeration 

of humor between mixed and same-sex friendships. To no surprise, women exaggerate in  

mixed-sex groups when teasing or making humorous comments. Men were more likely to 

exaggerate teasing and funny stories in same-sex groups.  

 In a study by Neuendorf, Skalski, and Powers (2004), “humor appreciation” was 

tested and concluded that it is possible to have multiple senses of humor. Three different 
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factors of humor were investigated: mean-spirited, realistic, and disrespect humor. 

Results proved that the three factors were not in relation to one another and this study 

expanded the three by coming up with six additional factors of humor. These factors 

include: the “put down humor”, the “stupid/blooper humor”, the “something is funny to 

me only if I think it could really happen humor”, the “incongruity humor”, the 

“satire/death humor”, and the “sexual/scatological humor”.  These six factors expanded 

and related to the original three factors of humor. Researchers gave specific examples of 

each factor through popular comedy movies such as Dumb and Dumber and There’s 

Something about Mary. Listing those particular movies was a good way to reference 

humor when considering humor and relationships. Furthering this study is necessary 

because sense of humor has not received much interest in studies despite how often it is 

used daily. Also, this study focused most humor in comparison to movies; it can be 

expanded even more by looking at relationships, specifically friendships.  

 

Facebook Message Behavior, and Relational Maintenance 

 A study was conducted by Madge, Meek, Wellens, and Hooley (2009), to 

determine how most college students use Facebook before and during their time at  

college. It was discovered that “more than half with 54% of users had been members of 

Facebook at school or college prior to starting university, 25% had joined Facebook 

immediately before joining the university while a further 13% joined immediately after 

starting university” (Madge, 2009, p. 143). Results also showed that people use Facebook 

in college in order to make new friends and also keep in touch with existing friendships 

from home. This finding is very important because it proves that Facebook is not only 
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used as a socializing tool, but it is also used for relational maintenance. The study 

performed by Stern and Taylor (2007), focused on different ways college students use 

their Facebook accounts. Results were that a majority of students (74%) believe their 

profile represents them correctly. Less than half of participants stated that they spend less 

than ten minutes a day on Facebook. This does not seem accurate, since most college 

students spend majority of their day surfing the web and on Facebook, so further research 

is necessary to find accurate time spent on this website. Facebook was more often used 

for sending messages to friends and viewing pictures. “Students also frequently used FB 

for keeping in touch with old friends, making plans, checking out people [to find out 

more about them], checking up on their current boy/girlfriend, entertainment, and 

procrastination” (Stern, 2007, p. 13). This is important to know because it explains the 

behavior people engage in friendships with Facebook. The study also explains how 

relational maintenance played a key role to Facebook usage by sending messages, 

updating profiles, and uploading pictures in order to stay associated with friends.   

 An additional study performed by Sheldon (2008), to determine Facebook 

motives for usage of the social networking site. Factor analysis presented six factors; the 

first factor was relationship maintenance, which could include sending a message to a 

friend or writing on their wall. The second factor was passing time, which was either to 

occupy or pass time. The third factor was virtual community, feeling less lonely and 

making new friends. The fourth factor was entertainment. The fifth factor was how cool it 

was to use the website. The final factor was companionship and feeling as though 

someone is always there for support and comfort. The evidence given based on this study 

is very helpful to know the behaviors people develop on Facebook and how it affects 
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their friendships. Despite its helpfulness, the study admits that there still isn’t enough 

research on how the usage of Facebook can impact attitudes and behavior, however, the 

proposed study can resolve the lack of knowledge on this topic.  

 

Friendship Commitment  

 Weigel (2008), produced a study that analyzed communicating commitment 

between couples based mutual perceptions. In order to measure what defines 

commitment, Weigel (2008), came up with ten commitment indicators. The indicators 

were  “creating a positive relational atmosphere, creating a relational future, showing 

respect, maintaining integrity, reassuring one’s commitment, providing affection, 

working on relationship problems together, sharing companionship, providing support, 

and making effort to communicate regularly” (Weigel, 2008, p. 30). Results were  

generated, and findings were that a high perception of mutuality of commitment leads to 

a higher chance of partners to use all ten commitment indicators when communicating 

their level of commitment to their loved one. This finding gives readers an idea of what 

qualities make up commitment, and can be used for further research. Another finding was 

for people who find their partners to be less committed in their relationship than they are 

reported a low use of a positive relational atmosphere, creating a relational future, 

providing affection, working on relationship problems together, sharing companionship, 

providing support, and making effort to communicate regularly (Weigel, 2008, p. 32). 

This gives evidence on what may happen when there is a lack of mutuality in 

commitment and the effects it cause. This study gives beneficial knowledge to the 

proposed study because it defined specific types of commitment and the need to reach a 
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mutual agreement among a close group of people. Further research on commitment will 

focus on it through certain friendships.  

 A study was conducted by Johnson, Becker, Craig, Gilchrist, and Haigh (2009), 

on long-distance friendships and commitment. Results were the over 80% of those having 

long-distance friends reported their levels of commitment were currently increasing, 

rather than decreasing (Johnson et al., 2009). Based on the proposed hypothesis in this 

study that geographically close friends would have a higher likelihood of remaining 

committed to their friendships instead of long-distance friends. However, findings 

revealed that distance was not an important factor in determining how committed friends 

were; in fact, friends had a high level of commitment regardless of how close they were 

from one another.  This may indicate that committed friendships may be influenced by 

other factors. For instance, certain media outlets like Facebook are good tools to use for 

staying in contact with people when there is no face-to-face interaction. Despite current 

level of commitment remaining high in friendships, there was evidence that proved those 

in long-distance friendships had a greater chance of decreasing their level of 

commitment. This may be due to lack of time to communicate or how often friends 

communicate with one another. This study gave positive information to go towards the 

proposed research by examining friendship distance and their level of commitment. It 

gave surprising evidence that researchers were not expecting, but it showed that it is not 

just distance that plays a role in determining how committed friends are in maintaining 

their relationship. 
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Rationale and Research Question 

 There is significant importance in defining humor for this study because it will 

give a clear understanding on the different types of humor people may use with one 

another specifically on Facebook and how it influences their friendships. Everyone has a 

different sense of humor so by analyzing types of humor will benefit this study. Specific 

styles of humor were already defined in previous research and further studies on 

relationships between humor and satisfaction will be seen in the proposed study. The 

study performed by (Cann et al.) gave four styles of humor in romantic relationships. It is 

essential to focus on different relationships, and the desired relationship being studied 

will be friendship relationships because different types of humor contribute to relational 

closeness in friendships. The proposed research will investigate usage of humor through 

Facebook messages. Lastly, commitment has been studied mainly in romantic 

relationships. Weigel (2008), gave ten specific commitment indicators to acknowledge 

what defines commitment. These indicators will be used to further the proposed study 

when looking into commitment between friends. The categories of commitment will 

guide this study by asking questions regarding each indicator to measure perceived 

friendship commitment. It is necessary to investigate commitment because it reveals how 

invested people are in their friendship. There has not been a lot of research on humorous 

Facebook wall posts between friends and their perceived commitment and this study will 

examine that. Multiple factors make up a close friendship and humor often influences 

strong bonds between people. Furthermore, Facebook is widely used for college students 

to communicate with friends and will serve as a key tool to analyze how people write 
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humorous wall posts on their friend’s wall and their level of commitment. When friends 

communicate with one another through Facebook, they are often discussing inside jokes, 

funny photos, stories, or videos. This shows that humor influences their friendship and 

using Facebook is a positive outlet to display it. The proposed study will fill research 

gaps in areas such as types of humor, indicators of commitment, and how these two 

variables are related with one another. Hence, the following research question is 

introduced for further examination.  

 

  

 RQ: Is there a relationship between types of humor in wall posts to friends on  

 Facebook and perceived friendship commitment? 

 

Method 

Participants 

 This study will begin by randomly selecting 2,000 undergraduate male and female 

students between the ages of eighteen and twenty-two. These undergraduate students will 

be chosen from a university with approximately 19,000 students. The researcher will use 

the university’s roster of undergraduate students divided up by class in alphabetical order 

to randomly select students. Random sampling will be applied since most college 

students own a Facebook account and it will increase the external validity. A systematic 

sample will be used to form a group of participants in the study by going through the 

phone book and choosing every 10th person in the list. The researcher will send an email 

to the 2,000 students who are selected asking whether or not they own a Facebook 



Humorous Facebook Wall Posts and Perceived Friendship Commitment 12 

account in hope of getting 200 responses. This study is open to any undergraduate 

students between the ages of eighteen and twenty-two who have a Facebook.  

 

Procedures 

 When selecting participants for the study, the researcher will make sure to keep 

the number of students from different grade levels as equal as possible. This will be done 

by choosing 500 freshman, sophomores, juniors, and seniors. The  

university roster will be used when selecting the participants. Once students have 

received an email and stated they have been selected to participate in a research study 

examining humor in friends’ Facebook wall posts and their friendship commitment, they 

will be asked to accept the informed consent portion of the study. It will state the rights 

they have as a participant including disclosure of important information, their 

understanding of the study, and their voluntary agreement to take part of the study. If 

they accept and agree the informed consent, they will continue to begin the study. A link 

will be given to participants and direct them to the online survey. It will begin by asking 

if they own a Facebook account. If they do not own a Facebook the survey will end and 

they won’t be asked future questions. For those who answer yes to owning a Facebook, 

they will continue in the study and be asked further questions. A statement will be 

displayed at the beginning of the survey telling participants to think of an individual who 

often write to them through Facebook wall posts and consider a close friend. The 

independent variable of writing humorous wall posts on a friend’s Facebook page is an 

other report since the participant will be answering questions based on their perception of 

what their friend posts on their wall. The dependent variable of friendship commitment is 
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a self-report since the participant is responding on how committed they feel to their 

particular friend. Once participants have completed the entire survey, they will not be 

asked to do anything else and contact information will be provided for any questions 

regarding the study.  

 

Materials 

 The first half of the survey will analyze the type of humor the participant’s friend 

use on their wall postings. Previous research has used the Human Styles Questionnaire 

(R. A. Martin et al., 2003) to analyze the use of humor with four different styles:  

affiliative, aggressive, self-enhancing, and self-defeating. Aggressive humor is when 

someone acts superior and ridicules others, while self-defeating humor is when one 

emphasizes their own weaknesses and allows others to pole fun at them. Affiliative 

humor is defined as telling funny jokes and stories to engage and enhance relationships. 

Self-enhancing humor is used by people who use laughter in every situation regardless if 

it is good or bad. Previous examination through HSQ found that humor could be 

indicated to enhance oneself or to enhance relationships. The researcher will ask five 

questions based on each of the four types of humor from the study performed by (Cann et 

al.) and respond while considering their friend’s wall messages on the participants’ 

Facebook page.  

 The second half of the survey will assess how the participants perceive their 

friendship commitment when one of their friends is communicating with them through 

Facebook wall posts. A ten-item measure was completed in the past to assess 

commitment in romantic relationships from (Weigel and Ballard-Reisch, 2002), but only 
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certain categories of commitment will be analyzed to gather data regarding friendship 

commitment. Out of the ten commitment indicators, the following ones will be analyzed 

for this study: creating a relational future, showing respect, maintaining integrity, and 

making an effort to communicate regularly. The researcher will make adjustments by  

creating five questions regarding each of the four commitment categories stated in the 

(Weigel and Ballard-Reisch, 2002) study. 

 The survey will close with additional questions on the participant and their chosen 

friend’s history. Questions will focus on how long they have been friends, how often they 

communicate on Facebook, and how often they see one another in person. The study will 

take about ten to fifteen minutes. 

 The study will test the independent variable, which is types of humor used in 

Facebook wall posts participants receive from a close friend. There will be a twenty-

question survey with a 5-point likert scale (see Appendix A) regarding humor on 

Facebook wall posts and a twenty-question survey with a 5-point likert scale (see 

Appendix B) on perceived friendship commitment. All questions are created by the 

researcher and follow terms obtained from past research. Once results are gathered from 

the survey, the questions will be tested for reliability. Demographic questions will also be 

included at the end of the survey asking about age, year in school, gender, and current 

city of residence. 

 

Limitations 

 Despite efforts made by the researcher to provide a clear and accurate study on 

the relationship between types of humor to friends in Facebook wall posts and perceived 
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friendship commitment, there will be some limitations that must be considered. There 

will be both internal and external validity threats. It will be up to the researcher to keep 

these limitations in mind and do their best to reduce these drawbacks.  

 

 The first internal validity limitation may involve the group of participants selected 

to be in the study. Out of 19,000 students, only 2,000 will be randomly selected through 

email with a stratified sample and not all of them will actually take part in the survey. It 

will prohibit those without a Facebook from participating in the study and this limits the 

researcher with a large variety of responses. Also, since the survey is being sent out 

through email, not all students will be inclined to read or even open the message. This 

will result in having a decline in participation. Another threat may be maturation between 

different portions of the survey questions. The first half will be asking questions 

regarding the independent and dependent variable, and the second half will be asking 

about the participants’ demographics. Participants might get tired of answering several 

questions and may not answer accurately. The researcher must also consider the diffusion 

effect as a limitation. College students are asked to participate in this study may tell their 

roommate or friends about the experiment if they are also selected. This will effect the 

responses generated by other participants and will influence the results. History plays a 

role as an internal validity threat since students are being surveyed on their friend’s use of 

humor with them on Facebook while they are in a new environment from 1-4 years. 

People change over a period of time, so what they might have answered as a freshman in 

college may be different than what they would answer as a senior. Another threat is 
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mortality, which could be from participants ending the survey early and not finishing 

answering questions for whatever reason.  

 

 Even though there are several internal validity threats, there will be an increase in 

external validity and decrease in threats to external validity. Random sampling enhances 

external validity because it is gathering participants randomly. Since the students of a 

university are being studied, only 2,000 of the 19,000 will be assessed. Therefore, it is 

beneficial for the researcher because it takes less time for them to go through every 

undergraduate college student at JMU and less pressure to include the entire student 

body. With the few threats to internal validity, the researcher will work hard to decrease 

these limitations to the study.  
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Appendix A 

Table: Questions for humor styles 

The following statements are Facebook wall post examples. Please respond to each 

question if your friend often writes similar comments on your Facebook (5=strongly 

agree to 1= strongly disagree).  

5= strongly agree, 4= agree, 3= neutral, 2= disagree, 1=strongly disagree 

Affiliative Humor Style 

1.  “Happy Royal Wedding Day! Let’s drink tea and eat cake and crumpets together 

while speaking in English accents all day long.”   

2. “Our favorite movie quote- Hello… how bout that ride in? I guess that’s why they 

call it Sin City haha.” 

3.  “Please tell me you have seen the Sun Drop commercial, if you have we are 

going to remake it with you as the star. It will be so funny!”  

4. “Remember our trip to the beach when we both got so sun burnt? We were 

miserable, but I think we learned our lesson, can’t wait for summer!”  

5. “We have been studying for finals in the library for the past 5 hours. We are so 

delusional and can’t stop laughing. I hope all of long hours studying pay off.” 

Aggressive Humor Style 
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1. “You’re outfit today was so funny, I’m not sure if it’s the best look for you.” 

2.  “I literally just look at our old pictures from freshman year… I’m cracking up. 

Do you remember when you had blonde hair, it looked so weird.” 

3.  “Your country accent sounds like Ms. Hattie from Despicable Me.” 

4. “Thank you for coming to visit me and making a huge mess in my room. I will be 

picking up all the clothes you threw on my floor all day.” 

5. “Great job in the softball tournament today, you are so athletic…NOT!” 

Self-Enhancing Humor Style 

1. “If it weren’t for me telling your grandma she had food in her teeth, she would 

have kept talking with it in her teeth and no one would have said anything. It’s a 

good thing I did so we can all stop laughing.” 

2. “At least we got free food after attending the most boring ceremony, good times.” 

3. “Not even rain will stop us from having fun, let’s go run around outside!” 

4. “Even though I have to wake up at 8 am tomorrow we are going to visit the candy 

aisle at Martins and eat a full bag of chocolate.” 

5. “I don’t regret getting two parking tickets in one day at all, I still got to avoid 

walking to ISAT from the quad.”  

Self-Defeating Humor Style 

1. “I can’t stop eating Chipotle, I have fat girl problems.” 

2. “Don’t expect to see me in the soccer game today after losing our last game, we 

both know I’m not athletic at all.” 

3. “That picture of me is so embarrassing, I’m sure people think I am stunning.” 
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4. “Gosh you know I looked good with my stomach hanging out, my diet is clearly 

working for me.” 

5. “We have been studying for this final in Carrier all day. Of course it won’t even 

matter because I manage to fail every test for this class, I’m just so smart.” 
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Appendix B 

Table 2: Questions for perceived friendship commitment  

The following questions are based on specific categories of commitment. Please respond 

to each question while interpreting your personal perception of your friend for each 

category using the likert scale (5=strongly agree to 1=strongly disagree). 

Creating a Relational Future 

1. I see our friendship lasting throughout college. 

2. I know my friend will be there for me in ten years. 

3. I believe we will be friends when we are married with children. 

4. I plan to stay close with my friend even if we live far from each other. 

5. We will always be friends. 

Showing Respect 

1. I respect my friend. 

2. My friend respects me. 

3. We try not to put one another down. 

4. We avoid saying hurtful things to each other. 

5. I feel appreciated by my friend. 

Maintaining Integrity 

1. I trust my friend. 

2. My friend values keeping things I tell her that I don’t want others to know to 

herself. 
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3. We are always honest with each other. 

4. My friend genuinely listens to everything I have to say. 

5. I feel comfortable confiding in my friend. 

Making an Effort to Communicate Regularly 

1. We communicate once a month. 

2. We communicate once a week. 

3. We communicate once a day. 

4. I see my friend as often as possible. 

5. When we are away from each other for a long period of time, we make an effort 

to visit one another. 

 

 

 

 

 

 

 

 

 

 

 

 

 


